DESIGN IDEA

beginnings
from the

We know that becoming a parent is magical (and murky),
filled with moments of joy, uncertainty, and discovery.

That's why we combine our world leading science
with real-world understanding,
to give your baby the very best start in life,
while empowering you with the clarity and confidence
you need at each and every stage of the journey.




Design Idea
and Principles

Informed by the Brand Hive, our
design idea helps guide and inspire
the development of the creative

expression, both verbally and visually.

Our design principles help guide the
brand'’s look, tone and feel across
the portfolio.

beginnings jrom the

loveline

heart science

=

Putting families at the heart of our Providing empathetic, encouraging and The heart of our offer - Our category
storytelling and placing an honest, positive empowerment for parents-to-be leading, science backed solutions,

relatable and authentic spotlight on their at every stage along the journey, filling designed to nurture baby's healthy

world. Baby’s healthy beginnings are the parents with the confidence that they development from the earliest moment
focus of our story, but we also shine a are doing the best for their baby and & support parents with clarity along the
light on parent's lived experiences along themselves. way.
the journey.
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Families
at the

Science backed
sperm support

Prepare with
confidence

Authentic | Honest | Inclusive
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We're with you
all the way

loveline

Providing empathetic, encouraging and
positive empowerment for parents-to-be
at every stage along the journey, filling
parents with the confidence that they
are doing the best for their baby and
themselves.

We're with you
all the way

The world’s No. 1 prenatal multivitamin brand
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Expert | Reassuring | Progressive
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Preparing $*
you for a
healthy
pregnancy
Essential nutrients

to give your baby the
best start in life
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Distinctive
Brand Assets
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P Ostnatal care
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Core brand mark Colour palette Loveline Tone of voice
We'

e
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Nol. doctor
recommended vitamins

Typography ence Loveline Photography

Mooli
Regular

Our headline font

Barlow Semi Condensed
Semi Bold

Our sub headline font

[llustration g

Barlow Semi Condensed

Regular
Our body copy font



Core
brandmark

The Elevit brandmark is
made up of two elements.

The logotype captures our
nurturing nature. The slant
of our ‘e’s creates a positive
upwards movement,

while our 't’ is shaped

to visually support the
second element, our heart
monogram. This represents
our heart (pink) + science
(blue) and the positive
journey through Life.
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Always leave the correct amount of clear space around the
Elevit brandmark, using the ‘" as the spacing indicator.



Packaging
portfolio

Our product portfolio spans the whole
fertility journey from preconception to
child nutrition, our pillars each have their
different colours to guide you through.
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Product
Photography
Principles

Overview

In lifestyle applications, products are always
shown interacting with people and hands.

Having our products in hand conveys our
warm approachable side.

We can be playful with how we interact
with multiple people in the scene or simply
a product in use in a natural setting - this
gives us some flexibility across touchpoints
and settings.

This book is for global guidance and inspiration only. Please always ensure claims and
visuals used are cleared by your local medical and regulatory teams before using in market
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Don't be too playful with
the product

Don't use strong or moody
lighting/shadows

Don't use any artistic or
stylised effects

Don't balance the product in
an unnatural or forced way

Don't show product on busy
backgrounds



Soft Science

Soft science illustration

When designing HCP communications such
as leaflets, we draw on our soft science
illustration style to help us tell our story
and communicate technical details in an
approachable style.

Essential vitamins
for breastfeeding

Support your baby’s
brain de%elnpmebgt

Essential vitamins for
healthy development
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lconography

Icon styling & colour

Our iconography suite help to communicate
the science behind the Elevit range, guiding
consumers on the specific benefits for a
particular product used within their family
planning journey.

We have two types of iconography
depending on the application requirement:

Pictorial - to show the specific physical
benefits

Typographical - Supplement specific
benefits

They are available in two colourways
depending on their application.

Note: an additional set of icons are available
for use on HCP communication (see HCP
section).




BARLOW SEMI CONDENSED SEMI BOLD

Our sub headline font
type tracking should be set to 10

Mooli Reg

Our headline font
type tracking should be set to 0

BARLOW SEMI CONDENSED REGULAR

Our body copy font
type tracking should be set to 10

Chinese Japanese Korea That Vietnamese

IBM plex SC IBM plex JP IBM plex KR IBM plex thai IBM plex sans
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Speclaly formulated supplements
for you and your baby
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