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Welcome to our
Bepanthen
Packaging Guidelines S

Our packaging plays a vital role in how we build our brand equity
and connect with consumers. These guidelines have been created to
demonstrate how the new Bepanthen® brand visual identity can be
deployed to create our packaging. ‘ NEW H55205800

=3 e
®

The Bepanthen® global portfolio is both vast and varied and as i (- bdby GC) ECZEMA
such these guidelines have been developed to demonstrate how I Q) & kids Gy
consistency can be achieved whilst allowing flexibility when required. £ ﬁ Ic\:/irce)ias;:wizing
Every attempt has been made to ensure all creative principles " E;I;%ASKIN cC Lotion =
contained within this document can be practically implemented across % c U
all packaging types. However, there are a number of more challenging — P )
format constraints that require specific principles and these are ‘é’ Body Lotion Q)
highlighted later in this document. P Q an)

5 M

o :
Please review carefully and follow these guidelines when creating :E ooy (3 200m| S
Bepanthen® packaging. Should you have any questions please =
contact the global Bepanthen® Megabrand team. 9

(7]
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1.0

Our Core
Elements



Our brand hive informs our
design idea and design
principles that guide our
brand visual world, key
brand assets & packaging.

Please refer to Bepanthen
Brand Frames and Brand
Visual World Guidelines.

Our Core Elements - Creative Foundations

Design Idea

Bepanthen’

Dependable

Humanising

| Protects &
* heals without

gﬂg)ﬂ raish F

Healthy skin &
from inside out ~_

Dry skin cannot be managed

Uncomplicated Gentle yet
SmmesTocam effective skincare

Thot protscts and rstores from degp witin.

Fast healing is
i ible
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Our Core Elements - Brand Assets & Packaging

For further guidance on our brand visual world, please
refer to our Bepanthen® Brand Visual World Guidelines
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Our Core Elements - Core Logo

We underline our identity with our
Bepanthen Fresh Blue to bring

our product benefit as an actively
effective skin repair product that
works deep within.

Bepantol

Bepanthen’

®
strong ownability to our mark. The B I ! l I |
‘P’ descends into the line to reflect e G n e n

J

A

Both versions are available in Al, PDF, PNG, JPG

Bepanthenol

Alternative spelling versions are available, please contact your graphics manager

| ITHE BlILE

KOREAN: Bepanthen KOREAN: Bepanthol

Logo in alternative alphabets are available, for example Korean,

please contact your graphics manager

Bepanthol

Bepanthene
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2.0

Our Packaging
Framework



In line with our brand architecture, we
organize our portfolio with a clear brand
hierarchy and consistent taxonomy.
Allowing each Franchise its own identity
but within a masterbrand framework.

BABY & KIDS SKIN HEALTH

MINOR WOUNDS

ADULT MEDICATED SKINCARE

ADULT MEDICATED SKINCARE

COMPROMISED SKIN

vy

epanthen’

Our Packaging Framework - Strategic Product Portfolio

HEAL MY SKIN NOW

Bepanthen baby @ 4
T

Baby Nappy Rash

Bepanthen FirsTAID + % Bepanthen FirsTAD

L

I

Mthew
!éaggu

N

Bepanthen
i’
] el ]
Bepanthen'
| K
B
i

t

®

Bepanthen perma i

Dry & Irritated Skin Multi-purpose Treatments

Dry Skin, Daily Management (body, face, hand, lip)

Tattoo Treatment

Tattooed Skin Daily Management

o= =
ECZEMA ECZEMA
= =

B v i B s i

® -

Eczema Treatments

For pack size and format variants of above formulations, refer to the Skin Health Product Catalogue

Eczema Daily Management
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Our Packaging Framework - Franchise Visual Language

Each franchise has been created using a specific 1. Franchise Identity, _ _
set of visual codes which drive clear differentiation 2. Colour Palette SRSk N OV
whilst connecting the portfolio to a masterbrand 3. Product Benefit Icons

strategy. The specifics of each of these elements
is explained over the following pages.

2 3
o @ H o
BABY & KIDS SKIN HEALTH Bepanthen baby % FRe" ||BE = ‘

—_

g@‘. )

H

€

MINOR WOUNDS B_Le an __l N WOUNDS + + N/A

NIT4
.
a z
PANTONE* \ 2 < PANTONE" " PANTONE" PANTONE" PANTONE"
297C 2975C 97 2748 C

3005C 48 3514C

ADULT MEDICATED SKINCARE B epda nthen bermA

]
=
&
o

'

PANTONE"
2975C

®
ADULT MEDICATED SKINCARE Be Gnmen TATTOO wse | [fasc

p @ B o O,
COMPROMISED SKIN Be anthen eczema s | [ | [aao |
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Our Packaging Framework - Fixed Elements

How our principles CREATE our FIXED packaging framework

Logo and position
Placed top left horizontally or vertically, follow
Master Artwork Files (MAW) for further details.

Franchise typography and position
Placed to the right or below the logo. Size is dependant on
regulation and colour/font is dependant on franchise

Bepanthen broad blue band
Width of bands depends on position in brand architecture.
Do not deviate from provided width guidance

Franchise navigation band
Width of bands depends on position in brand architecture.
Do not deviate from provided width guidance

Icon

FOP icons are to feature main product benefit, technology
or category cue. No more than one icon on front of pack
recommended.

Front of Pack (FOP) Hierarchy

Follow FOP hierarchy and position of product name
/navigation lozenge / claims as per guidance.
Recommendation is to feature 2 FOP claims and
maximum of 3.

Bepanthen’

Bepanthen' franchise @)
3

Product Name

Clim 1| Claim 21 000g

(2]

. - -
: .
Lo
L
£l _
L
-
2
(a0 TS (1]
®= FRANCHISE €)
m SKIN CONCERN

NAVIGATION LOZENGE

Product Product Name

Name © -
o O e
Q.
Q
M

Claim 1

Claim 2

| ooog

Disclaimer: certainly, due to regulatory restrictions and requirements the recommended fixed elements may need
adjustment or even removal in certain cases (e.g. if front of pack icon on OTC medicines is not allowed in a country).
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NEW £
DERMA
DRY SKIN

LIGHT -
Body Lotion

then

® sraND MARK

Immediately hydrates
el o tight

for visibly soft and
smooth skin

Clinically proven

48h hydration

epdan

B

E
) metric 200ml 6’7
]

Bepanthen’

Our Packaging Framework - Pack Definitions

NEW FLAG 0
May feature an additional callout

rRANCHISETITLE ()
susteaDiNG® ()

LOZENGE O
Communicates an additional feature

proDUCT NAME (%)

BEPANTHEN BROAD BLUE BAND 0
Features the key claims

crams (%)

ICON

Visual depiction of a key benefit O
FRANCHISE NAVIGATION BAND
Features the skin type or tertiary claim

BAYER CROSS LoGO (®)

6 Locked Asset

Must not be moved. Any deviation
must be escalated for approval
Partially Locked Asset

Position locked but reasonable design
amends permitted, without escalation

()

* Not all franchises will
feature a subheading

Bepanthen® Packaging Guidelines Version1.0 July 2025
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Our Packaging Framework - Naming Principles

In order to provide both clear and
intuitive navigation across our
product portfolio, a definitive set
of naming principles has been
developed.

The aim is to help both our MASTERBRAND NAME SKIN CONCERN
consumers Gnd HCPS to ndVigate Bepanthen / Bepanthol Atopic Eczema
our portfolio through a consistent

naming convention.

NEW

Bepanthen' aroric eczema

Eyelid Treatment Cream 9

[olol'3N el /|-WI¥{P Relieves Itch in 30

inutes | Restores Skin Barrier | 159

PRODUCT BENEFIT PRODUCT FORMAT
Eyelid Treatment Cream

Bepanthen’

Disclaimer: Certainly, local regulations and commercial nuances for existing portfolio may influence the implementation of the naming architecture guidance. For recommended full product name by formulation, please refer to
the Skin Health Product Catalogue or the global master artworks. Local full product names need to be built cross-functionally respecting local context whilst following the naming principles as much as feasible aiding consumers.

Recommended Naming
Architecture

Masterbrand Name

|

Skin Concern

|

Product Benefit

|

Product Format

Bepanthen® Packaging Guidelines Version1.0 July 2025
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Guided by our brand architecture, we
organize our portfolio of sub-brands and
products, aiming for clear naming and
messaging hierarchy on front of pack
(FOP) that is aligned with our strategy
and help our consumers and HCPs to
navigate the portfolio.

BABY & KIDS SKIN HEALTH

MINOR WOUNDS

ADULT MEDICATED SKINCARE

ADULT MEDICATED SKINCARE

COMPROMISED SKIN

®

Bepanthen

HEAL MY SKIN NOW

. Brand: Bepanthen

. Franchise: Baby

. Product Name: Nappy Care Ointment

. Lozenge: Repairs & Protects

. Primary Claim: Clinically Proven

. Secondary Claim: Paediatrician and Dermatologist Tested
. Mandatories: 100g

Noupr~rWNS=

. Brand: Bepanthen

. Franchise: Wounds / First Aid

. Product Name: Antiseptic Healing Cream
. Primary Claim: Disinfects and heals

. Secondary Claim: Clinically Proven

. Mandatories: 100g

ocounphwWNS

Brand: Bepanthen

. Franchise: Derma

. Product Name: Intensive Repairing Ointment

. Lozenge: Very Dry & Rough Skin

. Primary Claim: Soothes and naturally repairs skin barrier
. Secondary Claim: Clinically Proven

Mandatories: 100g

NounprWNS

. Brand: Bepanthen

. Franchise: Tattoo

. Product Name: Intensive Care Ointment

. Lozenge: Clinically Proven

. Primary Claim: Intensive tattoo care and protection for fast skin recovery
. Mandatories: 100g

ocounphwWwNS

. Brand: Bepanthen

. Franchise: Atopic Eczema

. Product Name: Treatment Cream

. Lozenge: Cortisone Free

. Primary Claim: Relieves itch in 30 minutes
. Secondary Claim: Restores skin barrier

. Mandatories: 50g

NoupwWwN~

Our Packaging Framework - Front of Pack Hierarchy

These examples illustrate the recommended Front of Pack Hierarchy across select products of the portfolio.

ONOURWNS

. Franchise: Baby & Kids

. Lozenge: Nourish & Protect

. Product Name: Bath & Wash

. Secondary Claim: Tested with Paediatricians and Dermatologists

. Mandatories: 400ml

Brand: Bepanthen

Primary Claim: Gently cleanses whilst helps support healthy skin development

Tertiary Claim: From 1 Bath

N/A

NoupWwN =

. Franchise: Derma - Dry Skin
. Product Name: Gentle Body Wash
. Primary Claim: Soothes the skin and cleanses while retaining its natural moisture

. Tertiary Claim: For Dry Skin

Brand: Bepanthen

Secondary Claim: Clinically Proven

Mandatories: 400ml

NoupWNS=

. Brand: Bepanthen

. Franchise: Tattoo

. Product Name: Gentle Wash

. Primary Claim: Gently cleanses while maintaining skin's natural moisture
. Secondary Claim: Free from soap, alcohol and fragrance

. Tertiary Claim: Clinically tested on tattooed skin

Mandatories: 200ml

ONOUITEAWNS

. Brand: Bepanthen

. Franchise: Eczema

. Lozenge: Prone Skin

. Product Name: Moisturizing Cream

. Primary Claim: Hydrates and protects the skin from dryness and redness for at least 3 months
. Secondary Claim: Supports a healthy skin microbiome

. Mandatories: 400ml|

Tertiary Claim: Clinically Proven

Bepanthen® Packaging Guidelines Version1.0 July 2025



Our Packaging Framework - Defining which Format

Brand Mark Looking at the front face, is the Bepanthen brand mark

. largest in the vertical or horizontal orientation?
The prominence of the ¢ |

brand mark on pack is
paramount and as a result
it's presence needs to

be maximised within the
available space. This will
then determine the layout

format required for each
pack type, which currently
falls into 6 different lockups.

Where does the product sit on 'the skin health spectrum'’ Where does the product sit on 'the skin health spectrum’

Front Face Bepanthen' FrANCHISE Bepanthen' rFrane @ Is there space to the right of the brand Is there space to the right of the brand
The front face on some Product NameO mark to include the broad blue bands? mark to include the broad blue bands?
Product Name
formcts. SUC.h as tubes Claim 11 Claim 21 000g Skin Type | 00mI
and cylindrical tubes/ HORIZONTAL HORIZONTAL
bottles may not always be LOCKUP 1 LOCKUP 2
immediately obvious and (ANOMALY - Generally
oL, packaging with the longest
so it is important to look side 70mm or less) - 3
at the cutter in detail to e = ‘=
. . ﬁ Product d)
determine this. =5 £y Q
Referencing previous A o E: g 5
designs of the same VERTICAL (o 1 o z
product will also aid in LOCKUP 1 Q 8 &
determining the front Bl USAGE AREA
face area.
p— VERTICAL
Claimt LOCKUP 3*
VERTICAL
LOCKUP 2
VERTICAL
® e . . . . . LOCKUP 4
Be Qa nthen This specific example is for the Eczema + Baby franchises and differs slightly for Derma. Please see the next page for examples
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Horizontal lockup 1

Bepanthen bermA

Bepanthen' FranCHISE
Product Name O
Claim 1] Claim 2| 000g

D

in barrier | Clinically proven | 100g

VERY DRY & ROUGH SKIN

( Bepanthen berMmA I

Our Packaging Framework - Format Examples

Horizontal lockup 2

Bepanthen' Frane

CIEEIEEE) Product Name O

Claim

Bepanthen'perma

sPEso Lipstick

Bepanthen' berma

Repairing Lip Cream

For Dry & Chapped Lips | 7.5ml

Vertical lockup 1

“C=] FRANCHISE
Q

ﬁ Product

c Title

c I
O, cain

0 ml !

o o

Bepanthen’

Vertical lockup 2

Jl [

. q
[ 1< c ‘;
) o] ) ,
[
B | £ g, |
c T c (==
g LZ) =] o<
&8¢ & 92
(e —
ol
Product
Name
CIETIETD Accelerates healing
Claim 1 Clinically Immediate pain relief
Claim2 . through direct cooling
Dermatalogist Tested 509
000g 100g
R

Vertical lockup 3

DERMA
DRY SKIN

Body Lotion

200m! @ 200m! @ 400m! @
Position of the

lozenge and icon
differs on Derma

Vertical lockup 4

® @
c o P
()] (]

1T}

T
QU o g
Q= =
Q= Q| o

[a 4
(aa [ MmN
USAGE AREA DRY SKIN
Product Name Face Cream

0oml 50ml

Position of the
lozenge and icon
differs on Derma

16
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Bepanthen’

Our Packaging Framework - Flexed

Flex within the design system may be required due to potential local language, product positioning, heritage design cues, regulatory and cultural context.

Please refer to your megabrand team and/or graphics manager for support on elements needing flex.

Flex due to language / alphabet

Bepanthen'

Bepanthen logo

OLEe|l
e C

Korean Bepanthen logo

=
e e

Korean Bepanthol logo

Flex due to regulations and/or
market positioning (i.e.. Potential
multi-purpose positioning for
pommade

Bepanthen' baby e -
e
Cilnically proven | Pediarician and Dermatologist Tested 1 100g

Design Intent Reference

@

Dexpanthonol %

Bepanthen' pommade
&

Médicament | 100g

Alternative franchise name due to regulations

Flex due to regulatory required
restrictions on naming
conventions (i.e.. Eczema
SensiCalm MD)

NEW 55 0n

Bepanthen’ aropic eczema

R — | Retresskin P )

Design Intent Reference

BepanthenSensiCalm ®

Fantasy name due to regulations
and alternative front of pack icon due to
commercial reasons

Flex due to regulatory required
restrictions on icons and full
product naming (i.e.. minor
wounds healing ointment)

Bepanthen’ FIrRSTAID

sz T

Disinfects and heals without stinging | Clinically Proven | 100g

Design Intent Reference

@

Bepanthen

100g

Removal of icon and franchise name due
to regulations

Flex due to regulations and/or
market context (i.e.. removal of
Derma sub-brand name)

Bepanthen’ bErma

tme

T Soothes and naturally repairs skin barrier | Clinically proven 100g

Design Intent Reference

ROZADURAS Y GRIETAS JRISIARS ¥ protect o probado | 100g

Removal of franchise due to regulations

Bepanthen® Packaging Guidelines Version1.0 July 2025



5.0

Building a Pack




Building a Pack - Overview

Step 1.

Step 2:

baby

& kids

Franchise

Identify the franchise
e.g. Baby, Dry Skin,
Eczema, Wounds

Skin Health
Spectrum

Where does the
product sit on the
spectrum?

e.g. Heal my skin
now

Step 3:

Bepanthen
Bepar

Brand mark size
Scale based on pack
format e.g tube, spray,
carton. This is critical
as the underline will
determine the scale
of the grid in Step 4.

The Grid
Understand how
the grid system is
created and works
as a whole

Step 5: Step 6: Step 7
N ‘%E_;@‘
G == e
Panels Assets Copy

Top and bottom
panels which hold
the product title
or claims

Position all other
assets according to
the grid structure
e.g. Franchise Suffix,
New Flag, Lozenge
icon + Bayer Cross
logo

Position all copy
according to the
grid structure

e.g. Product Title,
Claims, Key Benefit,
Metric

Bepanthen’

19 Bepanthen® Packaging Guidelines Version1.0 July 2025




20

BABY & KIDS SKIN HEALTH

Bepanthen baby L

ediatrician and Dermatologist Tested | 100g

Bepanthen’

Our product portfolio is curated into franchises. A group of
products specifically targeting different consumer needstates.
Ensure you are clear as to which franchise you are working within.

this document (See page 45).

MINOR WOUNDS

Bepanthen FIRsT AID ®

Bepanthen’ FIrST AID + ®
HealingOintment E
U
= |
5
a |
2
|2
(o] i

ADULT MEDICATED SKINCARE

Bepanthen perMA @

®= DERMA

DRY SKIN

Repairing
Hand Cream

Building a Pack - Step 1: - Defining which Franchise

Core brand assets such as the Bepanthen® logo, Bayer cross logo
and blue band are fixed whilst other assets flex, based on the
franchise. A detailed look into each franchise can be found later in

ADULT MEDICATED SKINCARE

Bepanthen’ 1atT00

otection for fast skin recovery | 100g

‘| TATTOO

Sun
Protection
Cream

» |

Bepanthe

COMPROMISED SKIN

Bepanthen' aropic eczema

[ Relieves Itchin 30 Minutes | Restores Skin Barrier | 50g @

ECZEMA
caED

Moisturizing
Cream Y

Bepanthen’

200m| 6
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Building a Pack - Step 2: - Skin Health Spectrum

Each Franchise (Baby, Derma etc) is split

into two distinct consumer needstates
which are detailed below. They have COMPROMISED SKIN

their own set of creative principles

and utilise colour in a specific way. HEAL MY SKIN NOW _

HEAL MY SKIN NOW .
c
+ More medicated look & feel Q E
* Increased amount of white and :E N
reduction in blue g b R
. . . U
Less accent colour‘w'h|ch typically = €| ECZEMA
conveys more medicinal look and QO O q) T Lozenge sits below the
m 'E franchise title
feel as treatment products L
MOi ;turizing Product title sits above
+ Use for targeted treatment, on i the top panel
) Icon centre aligns to the Cream
different areas around the bOdy, as top of the top panel : | Iconcentre aligns to the
Hydrates and protects top of the top panel
ond When needed Treatment Product title sits within c nre.ki.. rom dprynen
Cream the top panel and redress for at
Supportsla healthy skin & ———— Claims sit inside of the panel
wrisonerree NN Lozenge sits below the
. . c ~ . . panels and product title m Bottom panel featuring skin
+ More daily skincare look & feel e e Claims sit outside of the panels N type or tertiary claim
+ Increased amount of blue and in w00 200m
Derma Dry Skin, layers of blue used
+ More accent colour appropriate for
daily skin health products
« To protect skin, to be used on the
entire body everyday
EXAMPLE AT 50% SCALE EXAMPLE AT 50% SCALE
1_1615658_BPN_Sensicalm Sensiderm Box 50g 71615656 BPN Sensidaily Daily Moisturising Cream Tuf_200ml

Bepanthen’
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Building a Pack - Step 3: Defining the Brand Mark Size

To obtain visual consistency, a system
has been developed in terms of scaling
the brand mark which will be detailed
over the next few pages

Bepanthen

FRONT FACE - LONGEST SIDE

Bepanthen’

Bepanthen

w
a
n
[
(2]
w
(Y]
=
S
1
w
QO
X
=
P4
o
[+
('8

22
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Bepanthen’

Building a Pack - Step 3: Defining the Brand Mark Size

To determine the Bepanthen®
brand mark (BM) size:-

+ Find the dimensions of the longest
side (LS) of the front face

+ Using the table below as a guide,
identify the percentage required and
scale the Bepanthen® brand mark
(minus the ®) accordingly

Longest side of front face is

VERTICAL ALIGNMENT: Central

<72mm

72mm -138mm  |>138mm

BM Length (minus ®) =

45%

41.5% 38%

Longest side of front face is

Bepanthen

<100mm

>100mm

BM Length (minus ®) =

49%

62.5%

Longest side of front face is

< 65mm

>65mm

BM Length (minus ®) =

42%

38%

Longest side of front face is

<200mm

>200mm

BM Length (minus ®) =

49%

44%

Longest side of front face is

<140mm

PACKAGING TYPE: Portrait Tube
LS OF FRONT FACE: 160.3mm

>140mm|  BM LENGTH: 49% of 160.3mm = 78.5mm

BM Length (minus ®) =

75%

49% WIDTH OF FRONT FACE: 86.4mm

KEY

D XO UNDERLINE SPACING

BM POSITION FROM RIGHT: 63% of 86.4mm = 54.5mm

HORIZONTAL ALIGNMENT: Measure
the width of the front face and from
the right hand side establish where
63% of the total width is located. The
brandmark should then be positioned
one underline away from this position.

EXAMPLE AT 75% SCALE - Tube_200ml|

w
=
@
P
@
w
[}
=
o
1
'
5
=
=
=z
o
&
[

x3

ALIGNMENT:

N

Bepanthen

w
=
@
pid
«
w
[}
=
o
1
'
)
£
-
z
o
&
i

PACKAGING TYPE: Box
LS OF FRONT FACE: 138.5mm
BM LENGTH: 38% of 138.5mm = 52.5mm

x3f]

en

FRONT FACE - LONGEST SIDE

EXAMPLES AT 75% SCALE - Box_50g
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Building a Pack - Step 4: The Grid

Bepan

The Bepanthen® logo underline is the key unit of measurement

At the heart of all our pack designs sits
a structured design grid. It serves as
the invisible framework that ensures
visual harmony, consistency, and clarity
across all formats and creates order,
helping to guide the viewer's eye.

At the same time, flexibility within

the grid allows for creativity and
adaptability, enabling the design to
respond to varying content and formats
without compromising the Bepanthen®
brand integrity.

The grid system has been created using
the underline from the Bepanthen® logo
as a unit of measurement. Dependant
on the logo size, the grid scales
proportionally, allowing all elements to
have a consistent visual relationship
with the logo.

Bepanthen’
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An overview of how the grid
creates visual harmony across
different pack types and
different architectures

Building a Pack - Step 4: The Grid Overview

IMPROVED
FORMULATION

Pl

- Bepanthen
ECZEMA

e \
[ RN )
[ (eafer) |
eyl

2/

[=
ﬁ Moisturizing E
Cream (A
‘ HHHHHHH{M‘M 1
c Hydrates and protects E / é \
th Kin fi d | [T ITTTTTINTT H\l\7
unedsreI:n;:l:fo:yuniess H u H
NEW 2285 0n east 3 months* M H

‘=t ECPE T s | S.pports  heolihy i Treatment
d) m skin microbiome E Cream ;
ﬁ Moisturizing H
c Cieal G m Clinically proven -
o| === .
oI 3 AN >

200ml | (BAYER) | H . )
m clin \ / Relieves ltch in 30 Minutes

2000 a o \\\ i / ResEures Skin Barrier
]
50%

PACK VISUAL EXAMPLE AT 75% SCALE EXAMPLE AT 75% SCALE

Ref: AW.MAW-73456-01 1.1615658_BPN_Sensicalm Sensiderm Box 50g

Bepanthen’
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Building a Pack - Step 4: The Grid Examples

OVERVIEW OF HOW THE GRID WORKS ON THE SAME PACK BUT ACROSS THE DIFFERENT FRANCHISES

IMPROVED

26

Bepanthen’

| |
NEW s B

ody Lotion

Immediately hydrates
and relieves tightness
for visibly soft and
smooth skin

Clinically proven

48h hydration

Bepanthen

EXAMPLE AT 75% SCALE
Ref: AW.MAW-73520-01

-

Moisturizes and
supports healthy
skin development

Tested with Pediatricians
& Dermatologists

For Babies & Children

Bepanthen

200ml

FORMULATION

PRONE SKINI |
_du|

Moisturizing
Cream

(a)
V\(‘/ﬂ\

Hydrates and protects
the skin from dryness
and redness for at
east 3 months*

Supports a healthy
skin microbiome

Clinically Proven

200ml

EXAMPLE AT 75% SCALE
Ref: AW.MAW-70022-03

EXAMPLE AT 75% SCALE
Ref: AW.MAW-73456-01
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Building a Pack - Step 4: The Grid Scalability

Design Robust Scalability
Whilst the grid system is locked in Begqnthen
terms of the underline spacing, it's | @PEs0 Lipstick
application shows how it is able T
to flex whilst creating uniformity
across all pack types and sizes

Nourish & Protect

For Dry & Chapped Lips | 4.5g

REFILL PAC

D
\HHiH\H

EXAMPLE AT 100% SCALE

Ref: 42_614557_BPN Lipstick TUR_4.5g DERMA DERMA
J DRY SKIN . DRY SKIN )
A H =
Repairing - -

Body Lotion

Hand Cream

iately hydrates and
relieves tightness for visibly
soft and smooth skin

Instantly soothes very
dry hands from the
first application

Clinically proven

48h hydration
A

Clinically proven

Bepanthen

For Very Dry

& Damaged Skin

B
50ml
R

Bepanthen

v
i S
g 2 O [TTTTTT O IITrrT IEEEEEE]
g EXAMPLE AT 100% SCALE EXAMPLE AT 50% SCALE
Ref: 1_1614360 BPN Hand Cream QOasis 2 TUF_50ml Ref: 2_1614317 BPN Body Lotion Oasis Light DOY_400ml

EXAMPLE AT 100% SCALE

B e Q a nth e n® Ref: 41_1614557_BPN Lipstick Box_4.5g
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Bepanthen’

In order to demonstrate the creative principles of
of this document the Eczema franchise has been
used as the key example and begins at Step 5.

Bepanthen® Packaging Guidelines Version1.0 July 2025
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Building a Pack -

To determine the panels width:-

+ Identify the pillar: Heal my
skin now or Protect my
skin always

+ For Heal my skin now, this
extends to the full width of
the panel

» For Protect my skin always, this
is 63% of the front face width

Step 5: Panels

x10

PANELS WIDTH: Same as front face width ———— x20

X

FRONT FACE - WIDTH

7

x

X

KEY
D X0 UNDERLINE SPACING

Bepanthen’

FRONT FACE - WIDTH

EXAMPLES AT 75% SCALE - Box_50g

x15

x5

FRONT FACE - WIDTH

WIDTH OF FRONT FACE: 86.4mm
PANELS WIDTH: 63% of 86.4mm = 54.5mm

EXAMPLE AT 75% SCALE - Tube_200ml

Bepanthen® Packaging Guidelines Version1.0 July 2025
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Utilising the grid structure,
position the franchise suffix as
shown on the right

Bepanthen’

Building a Pack - Step 6: Franchise Title

epaﬂ\m )

I(D
-

CZEMA

ECZEMA width equivalent to a
section of the brand mark as shown

SPACING: 1.5 Underlines

CZEMA | S

SPACING: 1 Underline

SPACING: 1 Underline

SPACING: 6 Underlines J

<

SPACING: 2 Underlines E

L

N

L

o

|_

<C

SPACING: 10 Underlines ——1—|

EXAMPLE AT 50% SCALE EXAMPLE AT 50% SCALE
1_1615658_BPN_Sensicalm Sensiderm Box 50g Ref: AW.MAW-73456-01
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Key Assets - Step 6: Icon & Lozenge

Icons Size

The icons are generally 6-8 underlines

high/wide with the centre line aligning

to the bottom of the top panel/top of

the bottom panel. ECZEMA ICONS

Lozenge Size

The Lozenge height is 2.5 underlines
high. The width is based on the
length of the text, but must always
be adjusted by increments of the
underline. There must be 1underline

spacing to the left and right of the text Wash Mogturising Trgatment . Ey: Lid .
and 3/ underline spacing to the top ream ream Faamen

and bottom of the text.

Lozenge Colour
On light backgrounds, the text features
in Pantone® 2748c and on dark

backgrounds, it features in white.
LOZENGE

ALIGNMENT: Centre of icon
aligns to bottom of top panel/
top of bottom panel

BODY COPY: Sofia Pro Black
CASE: Uppercase

Bepanthen’

LEADING: Auto
TRACKING: 70
HORIZONTAL SCALE: 100%

31
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Key Assets - Step 6: New Flag

New Flag

Only features on products that are
new to the market or have aspects of
the product which have been revisited.
When the product is the same as
previously launched or has limited
space, then no new flag is required.

New Flag Colour
This will be the same as the
franchise colour.

New Flag Size

The New Flag height is 4 underlines
high. The width is based on the
length of the text, but must always
be adjusted by increments of the
underline. There must be 1underline
spacing around the text.

NEW gesiov ™

[
9
=

Body Lotion

Bepanthen’

IMPROVED

NE

FORMULATION

BODY COPY: Sofia Pro Bold
CASE: Uppercase

PACKAGING
DESIGN

NE

ADDITIONAL EXAMPLES

— ]

®: baby
g & kids

Bodv

LEADING: Same as text size
TRACKING: 40
HORIZONTAL SCALE: 100%

||
NEW%mmmE

®
o
ﬁ Moisturizing

Bepanthen® Packaging Guidelines Version1.0 July 2025
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Key Assets - Step 6: Bayer Cross Logo

Size

The Bayer Cross Logo must be /s of the
shortest pack side (rounded to the nearest
0.5) unless this brings the measurement
below 7mm, in which case the logo stays at
7mm. In extreme circumstances, where the
packaging is small, Smm is acceptable.

On tubes and bottles, the full width of the
front face will make the Bayer Cross Logo
too large. In this instance, a visual zone is
created, which extends from the left edge
of the brand mark and 30 underlines to the
right. /s of this visual zone will then give
you the Bayer Cross Logo size.

Positioning

The Bayer Cross Logo should appear on
plain backgrounds with care being taken
that the exclusion zone is respected. The
ideal position is the top right corner but it
can also appear on the bottom. When it
appears on the bottom, the logo should be
centrally aligned to the icon.

Bepanthen’

B
A

BAYER) | Minimum size is 7mm
R

[ I I I I I 1

- N

/
B \
/ A
BAYER) o}—
E
R /|

1/s of 55mm = 9.167mm

least 3 months*

Supports a healthy
skin microbiome

Clinically proven
~

N

7
DR
200ml | (BaYer
\ R /
AN

/

~__~

ITTTTITTITTITITTITTITTITTTTTITTI0
[ I I I I I ]

EXAMPLES SHOWN AT 75% SCALE

30 Underlines from left
edge of brand mark

®=‘ [\\ Logo = 9mm
£ Moisturizing
! Cream @
i c Hydrates and protects i
! the skin from dryness :
! and redness for at | VISUAL ZONE
| -

1/s of 63.112mm = 10.519mm
Logo =10.5mm
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Building a Pack - Step 6: Assets

Utilising the grid structure,
position the assets as shown
on the right

SPACING: Minimum safe area B O\
° | (BAYER
5

IMPROVED a

N Ew FORMULATION
[ E—— —— SPACING: 9 Underlines

SPACING: 1.5 Underlines

SPACING: 16 Underline
Assets:

SPACING: 4 Underlines

l o

SPACING: 5 Underlines

o NEW FLAG
SPACING: 14 Underlines —¢— 1

e LOZENGE e
o ICON

° BAYER CROSS LOGO

SPACING: 2.5 Underlines

0 =

SPACING: 1.5 Underlines

SPACING: Minimum safe area

EXAMPLE AT 50% SCALE EXAMPLE AT 50% SCALE

Be Qa nth e n® 1_1615658_BPN_Sensicalm Sensiderm Box 50g Ref: AW.MAW-73456-01
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Building a Pack - Step 7: Copy

Utilising the grid structure,
position the copy as shown on
the right

FONT SIZE: 8.75pt - 28% of ECZEMA

} —f——— SPACING: 3 Underlines
Moisturizing |
Cream ————  FONT SIZE: 18.5pt - 60% of ECZEMA
g SPACING: 2 Underlines

Hydrates and protects
the skin from dryness
and redness for at
least 3 months* FONT SIZE: 8pt - 26% of ECZEMA

Treatmen B
FONT SIZE: 18pt ——1—= eat € t Supports|a healthy N
Cream skin micrpbiome H
= FONT SIZE: 8pt - 26% of ECZEMA
FONT SIZE: 7.5pt ———*.
SPACING: 2.5 Underlines ————| 200m FONT SIZE: 13pt - 42% of ECZEMA

Relieves lich in 30 Minutes

FONT SIZE: 8ot ——~ Restores Skin Barrier

SPACING: 5 Underlines ———|

FONT SIZE: 10pt - 125% of claims font size ——-* 508
SPACING: 2.5 Underlines

EXAMPLE AT 50% SCALE EXAMPLE AT 50% SCALE

Be Qa nth e n® 1_1615658_BPN_Sensicalm Sensiderm Box 50g Ref: AW.MAW-73456-01
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Key Assets - Typography

Sofia Pro is the primary typeface used
across the Bepanthen® packaging.

There is an additional typeface, FS Kim
Regular which is used on the product
titles for franchises Derma, Eczema
and Wounds.

@ sofia Pro Regular
FOP claims and BOP text

© sofia Pro Medium
Franchise Suffix and FOP Metric

© Sofia Pro Bold
New flag text, Primary Claim, Bottom
claim, BOP icon text and BOP headers

O Sofia Pro Black
Lozenge text + FOP Icon text

© FS Kim Regular
Product title
(Derma, Eczema and Wounds)

Bepanthen’

© Sofia Pro Regular
ABC |abc |123

©® Sofia Pro Medium
ABC | abc | 123

©® Sofia Pro Bold
ABC |abc |[123

O Sofia Pro Black
ABC |abc | 123

© FS Kim Regular
ABC |abc|123

NEW

~“ECZEM
o s

_.Moisturizing

Cream C‘:
Hydrates and protects
the skin from dryness

and redness for at
least 3 months*

—e

1, Supports a healthy
skin microbiome.

Bepanthen® Eczema-Prone Skin Moisturizing Cream i infended e

Vitamin B3, prebiotics, natural of

nology,

How to use: Apply twice daily in sufficient amount. Suitable for face
For a complete skincare roufine, apply Bepanthen®.
i the on:

i

|

00001

|
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Building a Pack - Back of Pack (BOP)

Overview

The BOP layout will be
determined by the space
available. As a general rule,
the order of information should
be as follows:-

* Product introduction | ewrouer i
PANEL leE: AA X 215 Underlines intended for skin repair and relief of symptoms Apply several
° caused by mild-to-moderate atopic eczema. fimes a day as
How to use STROKE WEIGHT: 0.75pt @ i1 clicaly proven,corisone-fro formulawith | < aicctodt s I
. Pro-Vitamin B5 ar llar Te a areas of body
Ingregllents SPACING: 1 Underline e e e | TP R———
* Warnings ST, M eem, R Bayer : -
www.bepanthen Vitamin B3, prebiotics, natural il i o
. Address PANEL SIZE 43 2 Underines — — ® AR i
flare-free for at least 3 monthg. Non-greasy and non-sticky.

o o tous: Apply i doi | sffient cmoun. Sl o foce

« Distributor oy For s compit ke roun, apply Beparianc
e rons S oo om 1o S ol o

o ore
« Web Add Ingredients o, Copryic/Cpric g, e,
€ ress T e,

e sty ik s

oot aiigoeoude, Qrear Searte e

N e Ao Seed O gl rgted

et oo

i than Gum,
Citric Acid, Rosmarinus Officingiis Leaf Extract.

oww bepanthen.xxx
Bayer

SPACING: 1 Underline

@ @ @ STROKE WEIGHT: 0.75pt
Tosted with

245 Salfablafor—Frae from SPACING: 1Underline
e

B Microl

Distributor: Lorem ipsum dolch

Ingredients: Aqua, Caprylic/Capric | Warnings: Keep out of reach and Bayer Consumer Care AG amet, consectetur adipiscir S
Trigiyceride, Glycerin, Pentylens | sight of hildren. Choking hazard otor Merion.Siraste 64 Sedido siusmod tempor n S
glycol, Olea, Europaea Fruit Oil, may occur with the tube cap. CH-4052 Basel, Switzerland S
. Panthenol, Cetearyl Alcohol, 0123
DIVIDING LINE: 0.75pt and matches . Caution: Forexternal use orly. - =]
colour of the franchise suffix Glycenyl Stearate Citrate, Do not use in case of known BayerViral Grbid S

Limnanthes Alba Seed Oil, Butylene | ollergies fo any ingredient. If an Kaiser-Wilhelm-Allee =]
Glycol, Hydragenated Lecithin, allergic reaction develops, you @ 701573 Loverkuson, S
Coramide Np Sodium PCA, Should stop using the product. If S
Squalane, Stearyl Glycyrrhefinate, | You experience any skin reaction
Carbomer, Sodium Carbomer, discontinue use and seek @ [To b completed pr— =}
Xanthan Gum, Hydrexyphenyl medical advice if necessary. W
Propamidobenzoic acid 0'000000"000000">

EXAMPLE AT 50% SCALE EXAMPLE AT 50% SCALE
1_1615658_BPN_Sensicalm Sensiderm Box 50g Ref: AW.MAW-73456-01

Bepanthen’
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Building a Pack - Back of Pack Icons

Additional claims feature on

X B | Jo1410g UlS 591050y | SOANUIW OE Ul Y24 SOADISY
BOP as round icons.
Wea1) IUGUIBLL PIRRT | uaiiensy (s rma ot ol i i Vi 8 st
POSItlonlng VW3IZO3 DIdOLY 21)[]3'41"'0 aa ;galﬁﬁ;wgg 3:::::A::;:j:yo;?cedm\ymsuhuemumoum Sucl o foce
Icons always feature on the _a 8 o
claims panel, which continues ~: 8 o | d N
round the pack from the front. \ : | Crimn i e
7777:7 wwwbeponthen xox Bayer @ -
: 0 @ () (2
Quantity " . =3
As a general rule, there should M,.., il

be a minimum of 2 icons
featured and a maximum of 4.

Where space is limited, and ’
the icons stroke weight will fall

below the minimum size, the

Icons are jco be re,p'qced by EXAMPLE AT 50% SCALE EXAMPLE AT 50% SCALE
a tick, which carries the 11_1615658 BPN NPD Ice Eye Lid Cream Box_15g AW.MAW-73455-01
franchise colour.

Icons Stroke

This is dependant on the pack

format size as shown below. J Tested with dermatologists
and pediatricians

[ BOPICONSTROKESIZE | (99000 < (suitable for babies and adults
where space is limited

QUANTITY: 4 icons

STROKE WEIGHT: 0.75pt

SPACING: 1 Underline

24h Tested with Suitable for Free from
A a s e

B T

ensive skin der gist 0 perfumes,
Lorge Formats (1009 +) 1.25pf @ Free from perfumes, preservuﬁves oisturization pedi:;:'?cians u‘r:\:"::tﬁrfs g'r‘zs;e;\ll:ri::;:
Medium Formats 0.75pt and colorants

Smoll Formats (Soml ) | ospr I ——

CLOSE UP AT 100% SCALE

CLOSE UP AT 150% SCALE

Bepanthen’
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Used across all franchises

30 minute

24h moisturization

48h moisturization

96h moisturization

Protects skin for up to 10hrs

Free from
(Alternative version where regulation allows)

Free from fragrance & preservatives
Free from colorants, fragrances, preservatives

Over 90% of ingredients from natural origin

Hypoallergenic / Gentle formula

Vegan formula

Biodegradable formula

Bepanthen’

0
PRE@PI®®®

Building a Pack - Back of Pack Icons

With provitamin B5 and natural oil
With provitamin BS

Suitable for diabetic dry skin

Clinically Proven /
Dermatologically tested

Clinically Proven

Non-greasy and non-comedogenic,
does not clog the pores

Aids natural skin recovery

2-in-1Disinfects and heals

Disinfects

Nanosorb Technology

Makes scars less visible

Accelerates healing

SCALE 125%

Tear-free formula

Suitable for newborns
Suitable from birth
With mild cleansing agents suitable from birth

For whole family
(Newborns + Babies)

For whole family
(Age 2+)

Cooling effect

SISO

Soap free
o
Prebiotic 8&
s’
Probiotic

AP EPOINPE

General cleansing
F88%% respecting skin pH

Intensive care to preserve
the beauty of the tattoo
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Key Assets - Microbiome Science Icon

The Microbiome Science Icon only
features on some Eczema and
Derma Dry Skin products.

Size
The height is 1.5 underlines high,
rounded to the nearest 0.Tmm.

Positioning
It features on the BOP or SOP, within
the bottom panel, centrally aligned

Colour

On white or light blue, 297c
backgrounds, the icon features

in Pantone® 2748c. On darker
backgrounds, such as 267c, 2748c,
and 3005c, it features in white.

>xd MICROBIOME SCIENCE

Bepanthen’

>xd MICROBIOME SCIENCE

ADDITIONAL EXAMPLES

xd MICROBIOME SCIENCE

40
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Key Assets - Bayer Word Mark

Bayer

The Bayer word mark must feature on BOP,
prominently placed on its own. Its height is
dependant on the space available but as
a general rule, on packs 50ml or smaller,
the B is 125% of the main body text and on
packs larger than 50ml, it is 150% (rounded
to the nearest whole number).

On Bepanthen® brand packaging, the
Bayer word mark prints in Pantone® 2748c
colour to ensure strong stand out on both
the light blue (9441c) background and

the white background. Do not use it on
patterned or dark backgrounds. For darker
backgrounds, such as the coloured bottles,
use white.

Bepanthen’

CH(BI(4)

Height: 150% of Body copy

PACK VISUALS - BOP

Lecithin, Ceramide Np, Hippophae Rhamnoides Fruit Extract,
Tocopheryl Acetate, Squalane, Xanthan Gum, Sclerofium Gum,
Citric Acid, Rosmarinus Officinalis Leaf Extract.

Bayer *—— Height: 150% of Body copy

Bepanthen® Packaging Guidelines Version1.0 July 2025



can then be used to create
the spacing required.

Dual Facing Boxes

Where there is a portrait

and landscape front face,

the end panel layout will be
landscape. This is so when
the box is assembled, the end
panel joins seamlessly to the
landscape front face.

Lozenge

If a lozenge is to feature on
this panel, then the minimum
text size will be set at 6pt.

Building a Pack - Box End Panel

SPACING: 6 Underlines

1
1
1
1
|

Treatment

PANEL SIZE: Matches landscape FOP — % {Craam)

SAFE AREA ﬁ‘

1_1615658_BPN_Sensicalm Sensiderm Box 50g

EXAMPLE AT 100% SCALE

weal) Juawieal], pijag

vw3izo3 oo yaupundo
o uswy g

wear)
RUCTITLEITH

VYW3Z03 DIdOLV
ustpundag

i e, s theeyes.

elping i o heal while providing rapid ol from skin

and colorants

Bayer @

EXAMPLE AT 100% SCALE
This version does not exist but shows
how it would look on a portrait layout

. LANDSCAPE LAYOUT PORTRAIT LAYOUT
Dependingonthebox
orientation, the end panel SAFE AREA
layout will be as shown on the Bega nthen@
right. The Bepanthen® logo !ae[!qnthen® SPACING: 2 Underlines
width should match the width SPACING: % Underinee , SKIN. CONCERN
of the safe area. The underline — = SPACING: 4 Underlines

LOZENGE SIZE: 4.5 x 12 Underlines
SPACING: 1Underline

s Bepanthen' aropic eczema =3

Eyelid Treatment Cream

©

Bepanthen’
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Bepanthen’

Building a Pack - Multi-Language Examples

Depending on the number of
languages, there are various ways in
which they can feature on pack.

For example, on a carton, the
following can be achieved:
1. Dual language
Language 10on one side and
language 2 on the other side
2, Triple language
Language 10on one side and
languages 2 & 3 on the other side
3. Quadruple language
Languages 1 & 2 on one side and
languages 3 & 4 on the other side

Note that in instances where large
ammounts of copy are required it
may be necessary to reduce the
number of claims on pack.

Not everything on pack will require a
translation. The franchise name, for
instance, will remain in English.

QUADRUPLE LANGUAGE
FOP

Bepanthen baby %

Védé Kenécs / Masc Ochronna

— inikailag bizonyitott | Gyermekorvos és bérgyégydsz Gltal fesztelt
JAVIT ES VED / NAPRAWY | OCHRONA JRHIHmas: inleznis] [Pk przez pediatre i dermatologa 1009

BOP

Bepanthen baby %

Ochranna Mast / Ochranna Mast’

ety s e 100g
EXAMPLE AT 50% SCALE

HUNGARIAN + POLISH ON FOP AND CZECH + SLOVAK ON BOP
Created for illustration purposes only - copy is not final

DUAL LANGUAGE
FOP

NEW HS5iRiTon

‘CIECZEM

Creme hydratante
Feuchtigkeitscreme

EXAMPLE AT 50% SCALE
FRENCH AND GERMAN

Created for illustration purposes only

- copy is not final

Bepanthen® Packaging Guidelines Version1.0 July 2025



44

100g

Bepanthen’

Box - Quadruple language

Hungarian + Polish on one side
(FOP) and Czech and Slovak on
the other side (BOP)

The side panels feature 4
languages on each side but this
will flex depending on the amount
of text and space availability

|

z
g
g
:
z
5

Building a Pack - Multi-Language Examples

|/ \

wobojojouwiiap b Wolppipad SUDAC)SS] | uatano Ayaluly
6oot KBoormuion 5 Aloiped ouBacioL | supaseld AYotui

ISP BUUDIY20 / ISO PUUDIYDO

Aqoq uapupdag

ASDN DUUDIYO

3ISDN DUUDJ

PUUOIYDQ ISP
$20Ud) OP2A

Aqoq
uatpundoag

@ This g i @D This g i @ Thisg i @ Thi
 With provitamin BS and natural ofl i fer | formsa protecti L i i i i
With provitamin B5 and natural oil ¥ skinandis y inand is ¥ dnand i on the baby's fender skinand is
With provitamin B5 and natural oil clinically proven to profect babies inieally i in i linically i
‘With provitamin BS and natural oil bottom from getting red. Bepanthen | bottom ing red. Bepanthen ing red. Bepanthen | bottom from getfing red. Bepanthen
7 Free from colorants, fragrances, preservatives  Baby Nappy Care Ointment s designed | Baby Nappy Care Ointmentis desi Baby Nappy Care Oinfment s desi Baby Nappy Care Ointment s desi
Froe from colorants, o rofect irallsk vl irallskin | toprotect, jrallskin | foprofect soofhe and epai
Froo fr 3 o prenel seofte e spe £ praiuct saolhe e [eper T s oot - repar
+ Protects skin for up to 10 hours
Protects skin for up fo 10 hours T p i Tip: Also su - Tip: Also st ol P i "
Protects skin for up fo 10 hours : 3 b peisaonnpe e ; o aeon DS, 3 o) :
Protects skin for up to 10 hours the skin theskin

o)
i %edg ®
. bepantnen ba
s
8
&
3
g Ve d ” ” ’ h
: Védd Kendces [ Masc Ochronna
T Klinikailag bizonyitott | Gyermekorvos és bérgydgydsz dltal tesztelt
Udowodniono klinicznie | Przetestowany przez pediatre i dermatologa 1009
I

@D How o use: Apply (@D How to use: Apply €D How fo use: Apply Bep
Nappy Care Ointment in a thin ayer on | Nappy ina thinlayer on | Nappy hi
g cloan skin t avery nappy change. PPy chango.
The ointment nstantly forms a The ointment nstantly forms o The aintment instantly forms a
P gainst oxcessive P qainst oxcossive P g P "
maisture fo profect from the causes of | moisture fo profect from the causes of | moisture o profect from the causes of | moisture fo protect from the causes of | dalor it amet,
nappy rash, and aids natural skin nappy rash, and ai i ash, and aids natural skir nappy rash, and aids natural skin consectelur adipscing
y X y recovery when nesded. racovery when nsedad. ol sed do siusmo
fompor incididunt ut
labore of dolore magna

Baby | (GR) Howfo use: Apply Bepanhen Baby | GP Grenzach Produions
an-" | Nappy Core inlment natinloyor on | Gmbf Eni-Bool 17
cloan skin  every noppy change. ), Grenzach-MWyhlan,
Germany
“The ointment instantly forms o v Bayer

Ingredients: Aqua, Lanolin, Paraffinum dients: Aqua, Lanolin, Paraffinum | Ingredients: Aqua, Lanolin, Paraffinum | Ingredients: Aquo, Lanolin, Paraffinum

Liquidu, Ptrolatum, Panthenol, Prunus | Liquidum, Petrolatum, Panihenol, Prunus | Liquidum, Petrolatum, Panihenol, runus | Liguidum, Petralatum, Panfhenal,Prunus | Sjoere
|, Cara albo, Ceyl dolus dulcis of, Cora alba, Catyl Cora aba, Cotyl dalus dulis o, Cr g
alcohol, Stearyl alcohol, Ozokerle, ol |, Ouokarit, Icohol, , Onokerit, alcohol, Stearyl alcohol, Ozkeris,
BT i alcohol, BHT, | e ey ke T, | Tewbepanthenccx
Tocophorol. Tocophorol. Tocophorol. Tocaphorol.
Warnings: For externl uso oly. Avaid | Warnings: For . Avoid i y. Avoid Avoid

g5: ings:
contact with the eyes. contact with the eyes.
'C. %%,

0"000000"000000">

eyes.
Do nof store above 25°C.

Donof stare above 25°C.

EXAMPLE AT 50% SCALE
Created for illustration purposes only

R
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Building a Pack - Finishes

These are the global
recommendations of finishes
for primary and secondary
packaging advised to be
followed to drive consistency
in brand image across all our
packaging, with consideration
of sustainability and COGS.

Bepanthen’

FOLDING BOX - COMMERCIAL

Waterbased soft touch varnish

a

uamunaag

otpupdag D

R

@

Q Bepanthen
|

Waterbased primer gloss varnish

FOLDING BOX - SAMPLE

Waterbased Soft touch varnish

TUBE

Standard protection varnish matt

SACHET
Blue Background
Waterbased soft touch varnish

White background
Waterbased soft touch varnish

LABELS
Waterbased soft touch varnish

DOYPACK
White Background:
Waterbased soft touch varnish

Blue Background:
Waterbased soft touch varnish

CANS

Standard protection varnish matt

Alternative: Matt varnish

Alternative: Matt varnish

Alternative: Gloss varnish

Alternative: Matt varnish

Alternative: Matt varnish

Alternative: Gloss varnish

Bepanthen® Packaging Guidelines Version1.0 July 2025
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Baby - Introduction

The Baby franchise has a softer

and more playful approach to fit our

consumer. This is demonstrated

by dialing up baby category

codes such as the introduction

of playful franchise typography T

and appealing benefit iconography
focused on the baby and child. REFILL PACK
i [ 9%

(A . | NEW P
" NEW \ @C b b
C] baby d. y
) NEW a) &kids m &klds
C| baby :E :E
O & kids Body & Face NEW Bath & Je
ﬁ L] Cream  ggm ‘= baby Cl Wash & " @
= = % &kids O ]
= ' )
A 2|t O = P
g ‘or Newborns & Babies 200ml BA§ c m S U es
Bepanthen baby @ 3 i ) 0
m For Babies & Children m

REPAIRS ileiiEeE)  Clinically proven | Pediatrician and Dermatologist Tested | 100g

400ml s;ésn 200ml
H

Bepanthen’
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Baby - Brand Mark + Franchise Title

LOCK UP ON LANDSCAPE PANELS

e

ﬁe anthen baby:

3

e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e = — a2

LOCK UP ON PORTRAIT PANELS

Bepanthen’
aby

0.25
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Baby - Colours + Icons

Colours
* 3 core brand colours
+ 1franchise specific colour

Core Core Core Franchise
PANTONE® PANTONE® PANTONE® PANTONE®
2748 C 297 C 2975C 190 C

Icons HEAL MY SKIN NOW

* 4 coreicons

* Radiating lines around the
icon depict protection

* Franchise colour highlight for
easy identification

Nappy Ointment

Cloud conveys softness,
protection & comfort

For: Newborn and up

Bepanthen’

(o

Body & Face Cream

Shield conveys
protection

For: Newborn and baby

Q
(S

Body Lotion

Droplet conveys
moisturising

For: Baby and child

Bath & Wash

Bubble conveys
bathtime

For: Baby and child

50
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Bepanthen’

Baby - Icon Sizing

€
B

q

N\ /

qQ
d

N~/

q
@

\ 7/

nthen

Centre of the left eye on the left face,
aligns to the top of the claims panel

epanthen

Centre of the left anchor point
on the pink cloud aligns to the
top of the claims panel

Bepanthen® Packaging Guidelines Version1.0 July 2025
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Baby - Typography

Sofia Pro is the primary typeface used
across the Bepanthen® packaging.

In exceptional circumstances where
space is at a premium, for example
on 3.5g sample pack tube, Sofia Pro
Condensed can be used.

The Baby Franchise does not utilise
FS Kim Regular as its product title
font and uses Oktah Round, SemiBold
instead. This features as the franchise
suffix as well as the product title

@ Sofia Pro Condensed Regular
BOP text (Exception)

€) sofia Pro Condensed Bold
BOP headers (Exception)

© Oktah Round, SemiBold
Product title and franchise suffix

Bepanthen’

© Sofia Pro Condensed Regular
ABC |abc | 123

Bepanthen’baby

Nappy Care Ointment

€ Sofia Pro Condensed Bold
ABC| ab¢ 123

©® Oktah Round SemiBold
ABC |abc|123

Clinically proven

—e

© 000

< wmys: ror external use only.

Avoid cgntact with the eyes. ’ /

Do not store above 25 °C. XX o
GP Grenzach Produktions GmbH,

79639 Grenzach-Wyhlen, Germany

Distributor: Lorem ipsum dolor sit [l o

amet, consect adipiscing elit, sed

4~ ~inemnd tempor incididun.

Bayer

st 7a100_01

Bepanthen® Packaging Guidelines Version1.0 July 2025



Baby - Architecture - Copy

FONT SIZE: 39.5pt — 777 o

FonT size: 26pt — Care

.
Ointment
FONT SIZE: 10pt ——
Clinically proven
3 |, Pediatrician and
FONT SIZE: Tipt Dermatologist Tested
FONT SIZE: 13pt - 120% of claims font size ——* 100g
EXAMPLE AT 50% SCALE

Ben(] nthen® Ref: AW.MAW-73194-01

ba
&k

Body

Loti

by

FONT SIZE: 38pt

d

7))

—————————— FONT SIZE: 13pt - 34% of baby

FONT SIZE: 39pt

on

Moisturizes and

supports healthy

FONT SIZE: 25.5pt - 67% of baby

skin di

Tested wj

th Pediatricians

& Dermatologists

FONT SIZE: 12pt - 63% of baby

FONT SIZE: 12pt - 63% of baby

200m

FONT SIZE: 19.5pt - 162% of claims font size

EXAMPLE AT 50% SCALE
Ref: AW.MAW-70022-03

53
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Bepanthen’

Baby - Example

Bottle Label

200ml
BODY COPY: Sofia Pro Bold + Regular
BODY COPY SIZE: 6pt
BODY COPY LEADING: 8pt
BODY COPY TRACKING: -10
HORIZONTAL SCALE: 97%
BAYER WORD LOGO HEIGHT: 150% of body copy height

KEY

D XO UNDERLINE SPACING

A gentle head-to-toe wash gel and bath additive designed to
cleanse, protect and nourish the skin barrier thanks to its rich
blend of ingredients. Inspired by the vernix that protects and
nourishes the baby skin in the mother's womb: formulated with
vernix lipids, skin-essential vitamins B3, E and provitamin B5,
natural moisturizers and prebiotics. Suitable for normal,
sensitive and dry skin.

How to use: apply a few drops onto wet skin across face and body
or pour few drops into bath water directly. Rinse and dry gently.

Ingredients: Aqua*, Glycerin*, Capryl/Capramidopropyl Betaine*,
Lauryl Glucoside* Panthenol, 1,2-Hexanediol, Glyceryl Oleate*,
Xylitol*, Niacinamide, Xylitylglucoside*, Saccharide Isomerate®,

Tocopheryl Acetate, Anhydroxylitol*, 1,2-Heptanediol*
Hydroxypropyl Guar*, Xanthan Gum?*,
Citric Acid*, Sodium Citrate*

* natural or derived natural origin

Bayer

 With mild cleansing agents suitable from
birth on

v/ Free from fragrance & preservatives

v H llergenic

x1.5

v/ Vegan & Biodegradable formula
v/ Tear-free formula

(¥ More than 90% of ingredients from natural
origin

placeholder
Distributor: Lorem ipsum dolor sit amet,

0 "000000"000000">

baby

& kids

e e e bl b R ettt

Gently cleanses
whilst helps suppor:
healthy skin development

Tested with Pediatricians
& Dermatologists

Fragrance-free

' '
. Ll
' B '
+ consectetur adipiscing elit, sed do eiusmod A '
H fempor incididu. 200m| BAYER !
H — GP Grenzach Produktions GmbH 5
H a Emil-Barell-Strasse 7, H
H 79639 Grenzach-Wyhlen, Germany '
s |LoT XXXXXXXX J

 \Shlintntinteleledilleeleleleleeleeleieiiebelielfeiieledileiledeleleeleileieebelilefeelsileieeleielsiebebeieleieebelieleieel b el sl | J

OTTTTITTTTIITTTITITTIT]
x1 x18 x1.75

Ref: AW.MAW-70024-03

>
(7]
(7]
(]
~
L4

>
a

%
X

]
x
&

]

[]x2.5
—x2

[x1.5

—x12

x5

Hx1.5

SCALE 100%

BRAND MARK
Length = 62.5% of the longest side of the panel

TOP PANEL

BOTTOM PANEL

BAYER CROSS LOGO
1/5 of the shortest side of the panel (9.5mm)

LOZENGE

PRODUCT TITLE

CLAIMS
44% of product title

METRIC
165% larger than the claims text
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Baby - Example

>
(7]
(7]
(1]
~
@

Box

100g

For the Baby franchise, all boxes
above 30g will be dual facing,
meaning they will carry 2 'FOP's, x3
one face being portrait and the XBE
other being landscape. In this

instance, for the global range, the

BRAND MARK
Length = 38% of the longest side of the panel

TOP PANEL

BOTTOM PANEL

BAYER CROSS LOGO
1/6 of the shortest side of the panel (9mm)

LOZENGE
portrait face is considered the v
primory fdce. E PRODUCT TITLE
CLAIMS
. o E— 45% of product title
All boxes below 30g will only METRIC

n®
[~
00000000

118% larger than the claims text

feature with landscape FOPs.
For boxes which are 30g, they
can be either dual facing or just (an)

S

Q

o [mmmi)
land Th ill b 0 ® z
andscape. There will never be a
box withp2 portrait FOPs. X"’E % B_eQG nt nen bOby Q

x3 x3.5
oo

| -
All assets are to be the same size 2] . | Nappy Care Ointment E"
on both faces. o x20 <2 “
XSE Clinically proven | Pediatrician and Dermatologist Tested | 100g
x1.5
[EEEEEEEE]
x22.5 x2 x8
) xz
x2.5 H
x2.5 H
309 + Dual fccing 2 Clinically proven
Pediafrici d
309 Optional e Deer::ul;ﬁllggi;nTes'fed
30 ONLY land 0 =l
- andscape e 1
9 P x2 gH Ref: AW.MAW-73194-01
m
x22.5 x1.5
FOP - PORTRAIT FACE

KEY

D XO UNDERLINE SPACING

Bepanthen’
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Bepanthen’

Baby - Example

Box
100g
SOPs

KEY
D X0 UNDERLINE SPACING

ICON STROKE: 1.25pt

x16.5

x2

'

provitamin BS
and natural oil

&) ()

Free from colorants,  Protective
fragrances, barrier for
preservatives up t0 10 hours*

This gentle formula instantly forms
a protective breathable barrier on
the baby's tender skin and is
clinically proven to protect babies
bottom from getting red.
Bepanthen Baby Nappy Care
Ointment is designed fo protect,
soothe and repair all skin types,
including sensifive skin and even

premature and newborn baby skin.

Tip: Also suitable for use on nipples
during breastfeeding, keeping the
skin soft and smooth. Please
remember fo remove residues
before breastfeeding.

www.bepanthen.xxx

*tested in-vitro

How to use: Apply Bepanthen

Baby Nappy Care Ointment Liquidum, P
in a thin layer on clean skinat | Panthenol, Prunus Amygdalus

every nappy change.

The ointment instantly forms
a transparent barrier against

Ingredients: Aqua, Lanolin,

Emil

GP Grenzach Produktions GmbH,
il-Barell-Sh

dulcis oil, Cera alba, Cetyl alcohol,
Stearyl alcohol, Ozokerite, Glyceryl
oleate, Lanolin alcohol, BHT,
Tocopherol.

excessive moisture fo profect

from the causes of nappy
rash, and aids natural skin
recovery when needed.

Warnings: For external use only.
Avoid contact with the eyes. Do not
store above 25 °C.

79639, Grenzach-Wyhlen, Germany

Distributor: Lorem ipsum dolor
sit amet, consectetur adipiscing
elit, sed do eiusmod tempor
incididunt ut labore ef dolore
magna aliqua.

0000"00

Z
Bayer LW} ———

0000H>

Ref: AW.MAW-73194-01

BODY COPY: Sofia Pro Bold + Regular

BODY COPY SIZE: 8pt
BODY COPY LEADING: Auto
BODY COPY TRACKING: O
HORIZONTAL SCALE: 100%

BAYER WORD LOGO HEIGHT: 150% of body copy height

SCALE 50%

Bepanthen® Packaging Guidelines Version1.0 July 2025
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Bab V- Example
Tube
3.5g
BRAND MARK: 40.5% of longest side of front face
BODY COPY: Sofia Pro Condensed Bold + Regular
BODY COPY SIZE: 5.4pt
BODY COPY LEADING: 5.5pt
BODY COPY TRACKING: O
HORIZONTAL SCALE: 90%
KEY
D XO UNDERLINE SPACING

Bepanthen’

b

x2.58

—-Bepanthen®baby

| Nappy Care Ointment

Clinically proven

Warnings: For external use only.

Avoid contact with the eyes.

Do not store above 25 °C.

GP Grenzach Produktions GmbH,

|~°79639 Grenzach-Wyhlen, Germany =

Distributor: Lorem ipsum dolor sit [yl

amet, consect adipiscing elit, sed

do eiusmod tempor incididun. Bayer
__ AW.MAW-73199-01

B

i

SCALE 100%

x1.5

Ref: AW.MAW-73199-01

BAYER WORD LOGO HEIGHT: 200% of body copy height

Bepanthen® Packaging Guidelines Version1.0 July 2025
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Derma - Introduction

A range of products addressing differing consumer
needs have been developed for both everyday use
and specific skin concerns.

(=

Bepanthen perma I®

Soothes and naturally repairs skin barrier | Clinically proven | 100g

Bepanthen’

DERMA

0] DRY SKIN

Face Cream

DERMA

DRY SKIN
Repairin,
HalI)‘ld Cregam

DERMA
DRY SKIN

Body Lotion

DERMA
DRY SKIN

Body Lotion

400ml

REFILL PACK

DERMA

DRY SKIN

Body Lotion

DERMA
DRY SKIN

Gentle
Body Wash

400ml

c
0
5
=
oF
Q“
0
ol -
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Derma - Brand Mark + Franchise Title

LOCK UP ON PORTRAIT PANELS

LOCK UP ON LANDSCAPE PANELS

B

Bepanthen
ERMA

.
(3]

C

epanthen’
ERMA

KEY DERMA width equivalent to a
D XO UNDERLINE SPACING section of the brand mark as shown

Bepanthen’

FOR PROTECT MY SKIN -
WHERE DRY SKIN IS ALSO REQUIRED

q:) RY SKIN
c
®
9,
M

DRY SKIN is 152% of DERMA

%an then'

DERMA width equivalent to the
‘Be' of the brand mark and used
in the lockup shown above
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Colours

« 3 core brand colours

+ 1franchise specific colour
+ 2intensity colours

Intensity

The Derma range offers varying
strengths depending on the
needs of the skin

Derma - Colours + Icons

Core + Core +
Intensity Intensity Core Franchise Intensity Intensity
PANTONE® PANTONE® PANTONE® PANTONE® PANTONE® PANTONE®
2748 C 297C 2975C 2183 C 3005C 3514 C
Intensive Light / Gentle Rich SPF

Icons
* 4 coreicons

Bepanthen’

HEAL MY SKIN NOW

Moisturising Cream

Repairing Ointment

Pro-Vitamin B5
On relevant daily care
products

Pro-Vitamin B5
On relevant daily care
products

Bepanthen® Packaging Guidelines Version1.0 July 2025
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SCALE 200%

Derma - Icon Sizing

Icons Size

The icons are 7 underlines high/wide
with the centre line aligning to the
bottom of the top panel/top of the
bottom panel.

TOO SMALL BASED ON SPACE AVAILABILITY ADJUSTED ICON SIZES BASED ON SPACE AVAILABILITY

On extreme packs this will flex
depending on the space available
and how the icon appears visually.
For example, on the 400ml Doy packs,
7 underlines icon appears too small so
it has been increased to 8 underlines.

ALIGNMENT:

Centre of icon aligns to
bottom of top panel/
top of bottom panel

Similarly, for the smallest packs, 7
underlines is too small, making the
text illegible and so these have been
increased to 10/12 underlines.

EXAMPLE AT 200% SCALE
Ref: AW.MAW-73518-01

\T
O‘ 4

Pe
“\

EXAMPLE AT 200% SCALE
Ref: 42_1614557_BPN Lipstick TUR_4.5g

Minimum size
is 8mm

Bepanthen’
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Derma - Example

Box

50ml

The FOP and BOP for this box are
the same and both appear in
portrait orientation only

KEY
D XO UNDERLINE SPACING

Bepanthen’

@ O 00 000

x6.5E

x2.50

x1.58

x10

x2H

- Face Cream

x4.SE

x2H

and protects against
-eoccurring dryness

Clinically proven

48h hydration

For Very Dry Skin

= 50ml
[EESsE==s o
x8 x4
FOP + BOP

x16

x7

Bepanthen® Derma Dry Skin Rich
Face Cream has a non-greasy, rich
formula designed to strengthen the
skin barrier and deliver year-round
protection for very dry skin.

It provides immediate relief from
dryness while also addressing its
underlying causes and supporting
long-lasting protection.

The signature Provitamin B5 Repair
Complex unique formulation is
enriched with:

« Provitamin B5 that works deep
within the skin to repair the
disrupted cell renewal process

« Vitamin B3 to soothe itchy dry skin

« Natural lipids including Shea
Butter and Argan Oil to replace
lost skin lipids

« Glycerine to provide immediate
and long-lasting moisturization

www.bepanthen.xxx

Cg) (&) (9)

More than Free from
90% of fragrances
ingredients and
from natural preservatives
origin

approved

R MICROBIOME SCIENCE)

Bayer

SOP
Ref: AW.MAW-73540-01

ox1

gx1.5

How to use: Apply to the face daily
after cleansing. Reapply as needed
throughout the day.
Non-greasy and non-
does not clog the pores.

Ingredients: Aqua, Caprylic/Capric
Triglyceride, Glycerin, 1,2-Hexanediol,
Butyrospermum Parkii Butfer,

yglyceryl-6 Di ,
Cetearyl Alcohol, Isopropyl
Isostearate, Niacinamide, Squalane,
Jojoba Esters, Tocopheryl Acetate,
Glyceryl Stearate Citrate, Behenyl
Alcohol, Acacia Senegal Gum,
Polyglyceryl-3 Beeswax, Cetyl
Alcohol, Xanthan Gum, Argania
Spinosa Kernel Oil, Cifric Acid.

Warnings: Do not use if you are
allergic or hypersensitive fo any of
the ingredients. For external use
only. Do not store above 30°C.

Distributor: Lorem ipsum dolor sit
amet, consectetur adipiscing elit,
sed do eiusmod tempor incididu.

GP Grenzach Produktions GmbH,
Emil-Barell-Strasse 7,
79639, Grenzach-Wyhlen, German

e

s
3
8

0'"ooooo0"ooo000">

SOP

>
(7]
(7]
(1]
~
L4

000000000

BRAND MARK
Length = 41.5% of the longest side of the panel

TOP PANEL

BOTTOM PANEL

BAYER CROSS LOGO
1/5 of the shortest side of the panel (8.5mm)

LOZENGE

PRODUCT TITLE

CLAIMS

40% of product title

METRIC

130% larger than the claims text

FRANCHISE SUBHEADING
88% of product title
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Derma - Example

Doy Pack / Pouch
400ml

>
(7]
(7]
(1]
e d
L4

BRAND MARK
Length = 41.5% of the longest side of the panel

TOP PANEL

Bepanthen® Derma Dry Skin Light Body Lotion has
alight, non-sticky texture and is rapidly absorbed fo

BOTTOM PANEL

Ox1 ensure fast and effective hydration boost o dry skin. e
| It provides immediate relief from dryness while restoring
Hx5 the skin barrier fo prevent dryness reoccurrence. o BAYER CROSS LOGO
H ignature Provitamin B5 Repair Complex formulation s 1/5 of the shortest side of the panel (8.5mm)
0 nriched with:
Il « Provitamin B5 that works deep within the skin to repair
H the disrupted cell renewal process
Hx7.5 « Vitamin B3 fo soothe dry skin LOZENGE
) « Natural lipids including Shea Butter and Argan Oil to retai
H « Glycerin fo provide immediate and long-lasting moisturization
Ax2 How fo use: Apply generously as offen as needed, several fimes a day. o PRODUCT TITLE
i C your routine with Derma Dry Skin Gentle Body Wash for
ox1 optimal results.
o Ingredients: Aqua, Caprylic/Capric Triglyceride, Glycerin, 1,2-Hexanediol, CLAIMS
. Butyrospermum Parkii Butter, Panthenol, Isopropyl Isostearate, Niacinamide, o .
Hx3 Polyglyceryl-6 Distearate, Cetearyl Alcohol, Squalane, Jojoba Esters, Tocopheryl 40% of product title
M Acetate, Glyceryl Stearate Citrate, Behenyl Alcohol, Polyglyceryl-3 Beeswax, Cetyl
Hx2.5 Alcohol, Argania Spinosa Kernel Oil, Xanthan Gum, Acrylates/C10-30 Alkyl Acrylate METRIC
H X£.. Crosspolymer, Citric Acid. 153% | han the clai
o Ox1 Warnings: Do not use if you are allergic or hypersensitive fo any of the ingredients in % larger than the claims text
the product. For external use only. Do not store above 30°C.
o e bayer o FRANCHISE SUBHEADING
Hx ox1 152% of DERMA
o 0 x15
o o Ox1
e Hx5 gx1.5
EHx1.5 Distributor: Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididu.
""""""" 'GP Grenzach Produktions GmbH,
il-Barell-Strasse 7,
° ______ 539 Grenzach-Wyblen, Germany  xesssssx
™ -~ ™ -~

OITTTT1] CITTTTTTTITITTTITTTTT1T1]
x1 x6 x8.5 x12

FOP BOP
Ref: AW.MAW-73518-01

KEY
D XO UNDERLINE SPACING

Bepanthen’
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Additional Franchises -
Wounds, Tattoo,
Eves & Nose
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Wounds - Overview

Bepanthen’

Brand Mark & Franchise Title Icons Colours
* Lock up on landscape panels . * Blue 297c or Red 207c cross » 3 core brand colours
* Lock up on portrait panels c + Benefit icon to replace the cross if it aids in » 1franchise specific colour
Q emphasising a key feature or if a market does
not require the cross
D Core Core Core Franchise
Z Healin
Soothes
I_ & Cools
n
U x EEESIEEEE SR
epantnhen o L o PANTONE® | |PANTONE® | |PANTONE® | |PANTONE®
IRSTAI A"'isem - g Witk 2748 C 297C 2975 C 207C
FIRST AID width equivalent to a :';ls::’ge
section of the brand mark as shown
Examples
Scale 25%
| @&
®: @ E
2 ==
5 @ £ Q| <
w < [= . ) [
= 5] 5 & (k4
5] +i Ml
£ | €|2 O b= e
=] | g|< T g l 5 |
=1 ; | 5 o) @ =] 5 ) @
g2 | AE £ 8 o £ Bepanthen FIrsTAID
P =il
8 - g wngommen W
' "/ Bepanthen 'F}"R's'}”Alo_'_ ® —
[HealingOinemens  E0
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Tattoo - Overview

Brand Mark & Franchise Title lllustrations Colours
* Lock up on landscape panels + Limited to 3 colours .
* Lock up on portrait panels + Detailed line work to cue a tattoo style .

3 core brand colours
1franchise specific colour

Bepanthen

TATTOO width equivalent to a
section of the brand mark as shown

sun protection based products

1 e n® T ATT O O Core Core Core Franchise
e
. <
epanthen o PANTONE® PANTONE® PANTONE® PANTONE®
ATTO Sun Wave Floral 2748 C 297C 2975 C 426 C
For products offering For wash For care ointment

Examples
Scale 40%

Sun Protection
Cream

Bepanthen’ 1artoo

Intensive Care Ointment

CPE
o f

Intensive tattoo care and protection for fast skin recovery | 100g soi

Bepanthen’
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Brand Mark & Franchise Title Icons Colours
* Lock up on landscape panels R * Blue 297c or Red 207c cross » 3 core brand colours
* Lock up on portrait panels c + Some products utilise an icon in place of the cross * 1franchise specific colour
§ Core Core Core Franchise
o
epanthen o = EEEEEEEEES PANTONE® PANTONE® PANTONE® PANTONE®
Y Moleturieation 2748 C 297C 2975C 334C
EYE width equivalent to a section of
the brand mark as shown
Examples
Scale 37.5%
@

- Bepanthen eve ;

2 i Bepanthen eve

e N @I Eye Drops

: g, Bepanthen'eve @ @D Eve Drops
@l Soothing Eye D otz o
5 o oothing Eye Drops Bﬂﬂl_t_hﬂ ~EvE @
' e For Very Dry and Chronic Dry Eye: Eyerops
Bepanthen’ [$3) Bepanthen' Seve @ : For Very Dry and Chronic Dry Eyes |
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5.0

Available Artworks



PILLAR
USAGE AREA

FORMAT

FORMAT
DIFFERENTIATOR

SKIN TYPE

PRODUCT NAME

PACKSHOT
AVAILABLE

MAW
AVAILABLE

Bepanthen’

Our Packaging Framework - Adult Medicated Skin
L esevsavvow |

ALL OVER SPOT TREATMENT

BODY

Ointment

Repairing

Extremely dry, rough,
cracked and chafing skin

Cream

Soothing

Irritated and dry skin

For dry & sensitive skin

Lotion

For very dry & rough skin

Intensive

For very dry & flaky skin

Wash

For dry & sensitive skin

Intensive Repairing

Soothing Moisturizer

Light Body Lotion

Rich Body Lotion

Intensive Body Lotion

Gentle Body Wash

400ml Doypack

Ointment Cream
'5 ® '5 ® ' REFILL PACK REFILL PACK
£ = . i o ! am
gl< g BERE S| BRvsan BEREY S| BRvsan of SR
o Bepanthen oema @ ol Bepanthen oeema = 7 £ g=.8 | f= £ =R,
o || — @, i IEy EE- G Iy = : p= o B
b 4 Q Body Lotior K
o e e 8 S o= e H= B
kit 8 -8 =18
I 3 3
- : - - :
100g Box 100g Box 7ml Sachet 200ml Tube 200ml Tube 200ml Bottle
(Portrait + Landscape) (Portrait + Landscape) 200ml Tube 400ml| Pump Bottle 400ml Pump Bottle
100g Tube 100g Tube 400m| Pump Bottle 400ml| Doypack 400ml Doypack

100g Box - AW.MAW-73499
100g Tube - AW.MAW-73500
30g Box - AW.MAW-73501
30g Tube - AW.MAW-73502
3.5g Box - AW.MAW-73503
3.5g Tube - AW.MAW-73504

100g Box - AW.MAW-73505
100g Tube - AW.MAW-73506
30g Box - AW.MAW-73507
30g Tube - AW.MAW-73508
3.5g Box - AW.MAW-73509
3.5g Tube - AW.MAW-73510

400ml Doypack (White) - AW.MAW-73518
400ml Label (Bottle and Pump) -
AW.MAW-73519
200ml Tube - AW.MAW-73520
10ml Box - AW.MAW-73521
10ml Tube - AW.MAW-73522
7ml Sachet - AW.MAW-73523

400ml Doypack (White) - AW.MAW-73524
400ml Label (Bottle and Pump) -
AW.MAW-73525
200ml Tube - AW.MAW-73526
10ml Box - AW.MAW-73527
10ml Tube - AW.MAW-73528
7ml Sachet - AW.MAW-73529

200ml Tube - AW.MAW-73530
10ml Box - AW.MAW-73531
10ml Tube - AW.MAW-73532

7ml Sachet - AW.MAW-73533

400ml| Doypack -
AW.MAW-73534
400ml Label (Bottle and Pump)
- AW.MAW-73535
200ml Tube - AW.MAW-73536
7ml Sachet - AW.MAW-73537
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PILLAR
USAGE AREA
FORMAT

FORMAT
DIFFERENTIATOR

SKIN TYPE

PRODUCT NAME

PACKSHOT
AVAILABLE

MAW
AVAILABLE

n

Our Packaging Framework - Adult Medicated Skin

HANDS LIPS

FACE

Lipstick

Lip Cream

Cream

Intensive

Wash

Gentle

Dry skin

Balm

Repairing

For very dry
and damaged skin

For dry and
chapped lips

Intensive

For dry and
chapped lips

Dry skin For very dry skin For flaky dry skin
SPF 50 Face Cream Rich Face Cream Intensive Gentle Face Wash Repairing Hand Cream SPF 50 Lipstick Intens.lve Repairing
Face Cream Lip Cream
-
o (] o (]
£ £ :
5l< Sl< S BRY skl 5 R
b3 b3 1 faee :
Q& Q& Bt 5 g°
DRY SKIN DRY SKIN .c Sl<
= & ~ =
L = =
50g Box 50g Box 50g Box 200ml Bottle 50ml Tube 4.5g Box 7.5ml Box
50g Bottle 50g Bottle 50g Bottle 4.5g Tube 7.5ml Tube

50g Box - AW.MAW-73550
509 Label - AW.MAW-73551
5ml box - AW.MAW-73552
5ml tube - AW.MAW-73553
5ml sachet - AW.MAW-73554

50g Box - AW.MAW-73540
50g Label - AW.MAW-73541

50g Box - AW.MAW-73545
50g Label - AW.MAW-73546

200ml Label - AW.MAW-73538
5ml sachet - AW.MAW-73539

50ml tube - AW.MAW-73517

4.5g Box - AW.MAW-73557
4.5g tube - AW.MAW-73558

7.5ml Box - AW.MAW-73555
7.5ml tube - AW.MAW-73556
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Our Packaging Framework - Minor Wounds

PILLAR
SUB PILLAR
FORMAT

FORMAT
DIFFERENTIATOR

PRODUCT NAME

PACKSHOT
AVAILABLE

MAW
AVAILABLE

Bepanthen’

HEAL MY SKIN NOW
SCAR CARE

HEALING

DISINFECTING & HEALING

Gel

Ointment

Gel

Foam Spray

Relieves and cool burns

Cream

Disinfects & Heals

Antiseptic Healing Cream

Spray

Disinfects & Heals

Antiseptic Healing Spray

Makes scars less visible

Scar Gel

Healing Ointment Healing Gel Cooling Foam Spray
(= & - ®
(7] i Q
= 5 © =
g|= o @ £ g <
3 gE: M F!RSTA\D+ D %g gg & : ) 3 L(!E: Bepanthen F\RSTA\D+ (&3]
I CHTER =< g2 ol g2 4
Ointmént mt: i
Bepanthen FIRsTAID G e :Ifr o ———— Bepanthen rrsTAD © T
Healing Ointment O Antiseptic Healing Cream | | EE:!
4 ey > e - 100 - g""’»z}
1009 Box 50g Box 75ml Box 100g Box 30ml Box 20ml Box
(Portrait + Landscape) 50g Tube 75ml Can (Portrait + Landscape) 30ml Bottle 20ml Roller Pump Bottle
100g Tube 100g Tube

100g Box - AW.MAW-75402

100g Tube - AW.MAW-75403
30g Box - AW.MAW-75404

30g Tube - AW.MAW-75405

50g Box - AW.MAW-75408
50g Tube - AW.MAW-75409

75ml Box - AW.MAW-75400
75ml Can - AW.MAW-75401

100g Box - AW.MAW-75410
100g Tube - AW.MAW-75411

30ml Box - AW.MAW-75406
30ml Label - AW.MAW-75407

20ml Box - AW.MAW-75398
20ml Label - AW.MAW-75399

Bepanthen® Packaging Guidelines Version1.0 July 2025



PILLAR
SUB PILLAR
FORMAT

FORMAT
DIFFERENTIATOR

PRODUCT NAME

PACKSHOT
AVAILABLE

MAW
AVAILABLE

Bepanthen’

FOR NEWBORNS & BABIES

FOR NEWBORNS & BABIES

Our Packaging Framework - Baby & Kids Skin Health

FOR BABIES & CHILDREN

FOR BABIES & CHILDREN

Ointment

Repair & Protect

Nappy Care Ointment

Cream

Nourish & Protect

Body & Face Cream

Lotion

Nourish & Protect

Body Lotion

Wash

Nourish & Protect

Bath & Wash

Bepanthen

®
S
2
3 ‘ Bepanthen' baby @ ®

100g Box (Portrait + Landscape)
100g Tube

= baby
Q| &kids " o
£ €| baby
| ooy 0| akids
<] = Py
g i=l

i g

L

100g tube
2009 tube

=

(5}

ﬁm

c Body [vev]
[=]

()

[aa]

Lesen bR ‘= baby
Q| &kids
ﬁ Lrovsisus reorecr J
= [ i e
o @ =l
[]
o
3 4

0mi

200ml Tube
400ml Pump Bottle

- . REFILL PACK

NEW.

e baby
Q| &kids

Bath& <o

C| wash

200ml Bottle
400ml Pump Bottle
400ml Doypack

100g Box - AW.MAW-73194
100g Tube - AW.MAW-73195
30g Box - AW.MAW-73196
30g Tube - AW.MAW-73197
3.5g Box - AW.MAW-73198
3.5g Tube - AW.MAW-73199

200ml Tube - AW.MAW-70021
100ml Tube - AW.MAW-70020

400ml Label (Bottle and Pump) - AW.MAW-70023
200ml Tube - AW.MAW-70022

400ml Label (Bottle and Pump) - AW.MAW-70025
400ml| Doypack Refill) - AW.MAW-70026
200ml Label (Bottle and Disc Top) - AW.MAW-70024
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Our Packaging Framework - Compromised Skin

PILLAR
SUB PILLAR
FORMAT

FORMAT
DIFFERENTIATOR

PRODUCT NAME

PACKSHOT
AVAILABLE

MAW
AVAILABLE

Bepanthen’

74

FLARE-UP TREATMENTS

EYELID FLAREUP

PROTECT MY SKIN ALWAYS

DAILY ECZEMA-PRONE SKIN MANAGEMENT TO SPACE OUT FLARE UPS

Cream

Cortisone Free Relief

Cream

Cortisone Free Eyelid Relief

Lotion

Daily Protection

Wash

Daily Protection

Treatment Cream Eyelid Treatment Cream Moisturising Cream Gentle Wash
: -
«q:) ’ () ()
£ § ﬁ i NEw ’ [ hew .
gl & 5 ‘C| ECZEMA . mm ‘C|ECZEMA
Tk Bepanthen & 0| czmm ClECZEM O czmm
ml < 2epanthen ATDP'CECZ?—;-'; [0) £ Moisturizing 0 @z £ Gentle
Treatment Cream Cream Gentle Wash
5, e @ = - N = M
e Q| stk |l O
Cream O 5 =hie olf
— Bemm ATOPIC ECZEMA Bepanthen’ aroric eczema =3 m m 1a) m m
weeTreatment Cream e Q) P " wm €D
P R —p . [ ) - ORI 5o i
50g Box (Portrait + Landscape) 15g Box 200ml Tube 200ml Tube

50g Tube

400ml Pump Bottle

400ml Pump Bottle

50g Box - AW.MAW-73444
50g Tube - AW.MAW-73445
3.5g Sachet

15g Box - AW.MAW-73446
15g Tube - AW.MAW-73447

400ml Label (Bottle and Pump) - AW.MAW-73455
200ml Tube - AW.MAW-73456
10g Box
10g Tube
5ml Sachet

400ml Label (Bottle and Pump) - AW.MAW-73454
200ml Label - AW.MAW-74963
7ml Label
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6.0

Contact



Beth Roberts
Global Design Lead

beth.roberts@bayer.com

Pinar Saltat
Global Bepanthen Megabrand Team

pinar.saltat@bayer.com

Fabrizio Calabretta
Strategic Graphics Lead

fabrizio.calabretta@bayer.com

Renata Miklos
Global Bepanthen Megabrand Team

renata.miklos@bayer.com




End



